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Process up to April
2021 - Understand
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activities and media by
staff and students to
establish preferences
and shared interasts.

Investing in the process of creating a plan

Staff needs + ideas
Buy-in through
inclusion
& transparency

What is creativity?
Where does it fit?
How it is perceived?
What value ?

Student Voice:
Their experience.
What they enjoy.
What to develop.

Interests: ,
Bigger context

What else is going on? |

Priorities: |
Needs, challenges,
opportunities &
wishes




Some of the informative results
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. What are the opportunities
around Creativity and being
What do we understand a Creative School? .
about Creativity, its
meaning and value? What are the
challenges
around this?
1. Explore Creativity
What are the school's C ‘E q
Creative strengths - how E% a’ E W@
can we build on these? .
Plan
3.Look at the
Context

2. Understand

Are there part.fcute.?r. Creativity in the
needs around Creativity School
from all perspectives?

Are there areas of school
life that would benefit

. from development
through Creativity ?

Considering
whole-school
persepective

Looking at creative
resources within
and associated
with the school
community

What is the bigger
picture?
Keeping all in mind

Creative Activities

You Would Like to
Try / Do More Of
(By Category)

Forming the plan in response to priorities

Bigger context

specific linkage +
additional
support

Interests =
clear indication

of activities
to explore

Needs + wishes

aims + vision

Growth:
Reference, change,
develop, add.
Gauge progress &
development

Why?
Quantify &

quality actions
& outcomes.

Wider priorities

methodologies to
enhance learning
&

development




VISION

To foster a more
cohesive and
confident creative
school community
towards a greater
sense of inclusion
and wellbeing.
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The value of the plan - What we achieved

Whole-school, fully

inclusive, pupil-led

large-scale, short-
term project

Whole-school, fully
inclusive, pupil-led
large-scale, long-
term project

CPD for staff
looking at cross
curricular learning
through creativity

Linkage with
permaculture,
biodiversity, outdoor
education, wellbeing
& sustainability

Building relationships
with creatives, locally
and within the region

Links with creatives
locally and within
the region

Celebrating with in-
house & national
exhibition, RTE & a

publication

Celebrating every day
through more
Integrated & inclusive
learning + annual
projects



